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Hello and welcome back!

As we approach the busiest time of the year filled with the holiday
season, what's your strategy for standing out in a crowded marketplace?

For many small and medium-sized businesses, making a meaningful
impact while managing tight budgets can be daunting. During the
chaotic year-end rush, so many brands are vying for attention.

How do you make sure your message is not just heard, but gets
amplified amidst a larger crowd?

This is where influencer collaborations come into play. By teaming up
with influencers you can amplify your brand'’s reach to a wider audience



https://www.pramodmaloo.com/

during the key cultural moments.

An influencer is someone who
connects with their audience
through authentic experiences
and genuine passion for their
industry. These are individuals
who celebrate cultural occasions
in @ meaningful way, sharing
their stories and insights that
resonate with their vast
community.

By teaming up with influencers like these, you can amplify your brand
message and create real connections with diverse audiences. Unlike
those with bought followers, these genuine influencers build brand
loyalty and engagement, making their recommendations much
more impactful for your brand.

5 best Influencer Marketing practices to maximize Q4
campaign results

« Match Influencers to Festivities: Collaborate with influencers who
authentically embody the spirit of each holiday. Think about a
lifestyle influencer who shares their Diwali traditions or a foodie
who can highlight festive recipes. Their genuine enthusiasm will
resonate more deeply with their followers.
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e Plan for Multi-Cultural Connections: To maximize your influencer
collaborations, start your planning early by aligning campaigns
with multiple festivals throughout the season. Host multicultural
events to celebrate diversity and inclusivity, creating memorable
experiences that resonate with audiences.

After each campaign, measure engagement and reach to refine
your strategies for future initiatives. This will keep the audience
wanting for more from your brand.

e Curate Festival-Specific Kits: Send themed product sets to
influencers for each celebration. Imagine how impactful it would be
to see a cozy holiday kit unboxed during Christmas! This not only
showcases your products but also helps influencers tell a story
about how your brand enhances their festive experiences.

« Craft Inclusive Hashtags: Develop unique hashtags that resonate
across different cultural celebrations. Use festive keywords that can
capture the essence of each holiday, allowing your campaigns to
reach a broader audience and encourage participation from
followers.

e Build Year-Round Relationships: Don't let your influencer
collaborations end when the holiday season does. Nurture long-
term partnerships that can evolve and grow. This way, your brand
stays relevant and maintains that connection with the audience,
paving the way for future successes.

USED CASE:




Allow us to take you behind the scenes on an
influencer campaign where Kreative
Machinez collaborated with ONN by Lux, a
well-known innerwear brand, during the
Rakhi festival. The goal was to boost brand
awareness among younger audiences in a 7/"”*"}-‘”
crowded festive market. 5 A \“, /|
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We partnered with budding comedy
influencers Mohammed Hussain (569K With everything going at a toss, only brothers can
followers) and MD Anas (53.2K followers) to
create a relatable Rakhi-themed reel,

showcasing ONN by Lux’s products in a ® Q
humorous, sibling-oriented narrative. 382K 45

Released strategically during Rakhi, the reel gained 382,000 views within a
day, receiving 484 shares, 3.4K likes, and 83 saves. The content’'s comedic
and festive appeal sparked organic sharing among families, significantly
amplifying brand visibility and engagement during a high-competition
period.

The strategy of combining humor with relatable sibling experiences
resonated well with the audience, making the content highly shareable and
creating an authentic connection with the brand.

The landscape of marketing is evolving, and influencer collaborations are
at the forefront of this change. By partnering with authentic voices that
resonate with your audience, you can amplify your brand message and
create a loyal, ever growing fanbase.

With this, let's get your brand ready for the year-end game with
influencer collaborations.




As Hellen Keller once said, "Alone we can do so little; together we can
do so much."

Until next time,
Pramod Maloo
Founder, Kreative Machinez
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